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Edenred, a leading digital services and payments platform
for people at work
Edenred is a leading digital platform for services and payments and

access to healthier food, more environmentally friendly products

the everyday companion for people at work, connecting over

and softer mobility.

50 million users and 2 million partner merchants in 46 countries via
more than 900,000 corporate clients.
Edenred offers specific-purpose payment solutions for food (such as
meal

benefits),

engagement

incentives

platforms),

(such
mobility

Edenred’s 10,000 employees are committed to making the world of
work a connected ecosystem that is safer, more efficient and more

as

gift

(such

cards,
as

employee

multi-energy,

maintenance, toll, parking and commuter solutions) and corporate
payments (such as virtual cards).
True to the Group’s purpose, “Enrich connections. For good.”, these
solutions enhance users’ well-being and purchasing power. They
improve companies’ attractiveness and efficiency, and vitalize the

responsible every day.
In 2021, thanks to its global technology assets, the Group managed
close to €30 billion in business volume, primarily carried out via
mobile applications, online platforms and cards.
Edenred is listed on the Euronext Paris stock exchange and included
in the following indices: CAC Next 20, CAC Large 60, Euronext 100,
FTSE4Good and MSCI Europe.

employment market and the local economy. They also foster

€30
billion

in business volume
of which 90% digital

€1.6
billion

in total revenue

250
solutions
in 4 universes

>€1.1
billion

in funding
tied to extra-financial
performance targets

57%

~900,000
corporate
clients

>1.5
billion

meals paid for using
Edenred solutions

10,000
employees

of food users
and merchants
employees using
our solutions

200
partnerships
with meal
delivery platforms
in 23 countries

nationalities

partner
merchants

sensitized
to sustainable food

>3 millions

eco-services
to enhance mobility
and fight food waste

34%
women

>160,000
hours

Edenred fuel/charge
cards and toll tags

in executive positions

25

of training
provided
to our employees
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Message from the Chairman and CEO

Message

from the Chairman and CEO

Dear fellow shareholders,
Although 2021 saw further waves of the pandemic, Edenred’s
teams displayed inspirational amounts of agility and
imagination. I’d like to extend my warmest thanks to them
here. Spurred on by their energy, Edenred has strengthened
its commitment as a responsible digital platform, while
reporting record financial results.
At the General Meeting of May 11, 2021, we unveiled the

Bertrand Dumazy
Chairman and Chief Executive
Officer of the Edenred Group

Group’s purpose, “Enrich connections. For good.” Defined
with our 10,000 employees and approved by the Board
of Directors, this purpose is a reflection of what brings us
together and drives us forward: strong values, an ambitious
strategy, virtuous relationships with our stakeholders, and a
commitment to CSR embedded in our DNA.

At the General Meeting of May
11, 2021, we unveiled the Group’s
purpose, “Enrich connections.
For good.”. This purpose is a
reflection of what brings us
together and drives us forward:
strong values, an ambitious
strategy, virtuous relationships
with our stakeholders, and a
commitment to CSR embedded
in our DNA

6
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The year also saw the successful placement of our first
sustainability-linked convertible bond. To coincide with this
operation, Edenred published a bond framework that was
reviewed by an external third party and is based on the
achievement of three sustainable performance targets
included in our CSR policy: People, Planet, Progress. In
keeping with our purpose, this placement demonstrates the
Group’s concrete commitment to sustainable development.

Record growth drove revenue, EBITDA
and net profit to new heights.

Edenred also achieved a historic performance in 2021.

Thanks to a record level of cash generation in 2021, we’ve

Record growth drove revenue, EBITDA and net profit to

strengthened our financial profile and are able to propose

new heights, with these excellent results the product of our

a higher dividend than before the pandemic, while
maintaining an ambitious acquisition strategy.

transformation in recent years. By investing heavily

Capitalizing on this momentum and on our

in technology assets since 2016, not only has

solid fundamentals, we’re confident as we

Edenred disrupted its business model, but it
has also established itself as the leader in
digital innovation in the markets it serves.
Today, Edenred connects over 50 million
employees and 2 million partner
merchants via roughly 900,000 corporate

Enrich
connections.
For good.

is how we help HR departments attract top talent and
boost employee engagement through solutions adapted
to today’s workplace, where remote working has notably
become a permanent feature. What’s more, the range of

growth in line with the financial and
non-financial targets in our Next Frontier

In this context, at the General Meeting on
May 11, the Group will ask you to approve

digital, flexible and omnichannel solution,
companion for people at work. One example of this

generating sustainable and profitable

strategic plan.

clients in a virtuous circle. With a fully
Edenred is ideally positioned to be the everyday

move into 2022, and intend to continue

a dividend of €0.90 per share in respect of the
2021 financial year, representing a 20% increase
from last year – and a level consistent with Edenred’s cash
flow generation, solid financial position and bright growth
prospects.
Thank you for your trust and loyalty.

Beyond Fuel services integrated into our Fleet & Mobility
Solutions offering is meeting with growing success in Europe
and Latin America, where we’ve recently consolidated our
position in the dynamic electronic toll tag market with the
acquisition of Greenpass in Brazil.
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Business lines serving people at work across 46 countries
Three business lines…
EMPLOYEE
BENEFITS

61%(1)

More than 100 programs:

FLEET
& MOBILITY

26%(1)

More than 80 programs:

COMPLEMENTARY
SOLUTIONS

13%(1)

More than 50 programs:

Meal and food

Fuel cards

Corporate payment services

Well-being

Toll and parking services

Incentive and rewards

Culture

VAT refund services

Public social programs

Maintenance

una marca Edenred

(1) As a % of Edenred’s 2021 operating revenue.

... and 46 countries
Rest of Europe
Albania
Austria
Belgium
Bulgaria
Czech Republic
Denmark
Estonia

Finland
Germany
Greece
Hungary
Italy
Lituania
Luxembourg

France

1

Netherlands
Poland
Portugal
Romania
Russia

46%(1)
Slovakia
Spain
Sweden
Switzerland
United Kingdom
Ukraine

18%(1)

28%(1)
Latin America

Rest of the World

Argentina
Brazil
Chile
Costa Rica
Colombia

Canada
China
India
Japan
Morocco

Mexico
Nicaragua
Peru
Uruguay
Venezuela

(1) As a % of Edenred’s 2021 operating revenue.

8
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8%(1)

Singapore
Taiwan
Turkey
United Arab Emirates
United States

Edenred’s purpose:
“Enrich connections. For good.”
Since it was founded, Edenred has been the everyday companion

and efficient connection, while enhancing its value. Indeed,

for people at work. The Group connects a network of stakeholders

beyond payments, each transaction, each connection, addresses

around the world, driving a virtuous circle through its 250-plus

specific

specific-purpose payment programs for food, mobility, incentives

companies’ efficiency and attractiveness, vitalize the economy and

and corporate payments.

the local employment market, and enhance the efficiency and

“Enrich connections. For good.” brings new light to Edenred’s
ambition, making a strong link between the Group’s roots, its current
position, and the future that it envisages. This purpose is intended to
inform the Group’s strategic decisions and unite its teams by giving
meaning to its organization, in line with its “Ideal” Corporate Social
Responsibility policy.
Enrich connections.

needs

to

enhance

employees’

well-being,

improve

traceability of public policies.
For good.
“For good.” is a message of progress and the possibility of a better
future. Edenred solutions have a positive impact on health and
well-being. They support the local economy, protect vulnerable
communities and preserve the environment.
“For good.” is also a promise: in a world where many connections

“Enrich connections.” reflects the Group’s expertise in transforming

are fleeting, Edenred sets out to form solid, lasting bonds –

each transaction into an enhanced experience, into a smart, safe

meaningful, trust-based connections.
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Unique positioning
With its unique intermediation platform for specific-purpose services and payments, Edenred leverages innovative digital services to connect
over 50 million users with more than 2 million partner merchants via close to 900,000 corporate clients.

€30bn

Business volume

>50m

>2m

Users

Merchants

Eat
ly
ge
Lar

Everyday
companion
for people at work

Care

dm

pe

uip

eq

un

Move
Pay

ets
ark

900k
~ Companies

2021 ﬁgures

Edenred operates more than 250 programs designed to improve the user experience for employees, companies and merchants, playing a
daily role at the heart of a broad ecosystem. The Group generates business volume of €30 billion in the meals (Eat), employee well-being,
incentive and rewards (Care), mobility (Move) and Corporate Payment (Pay) segments.

Eat

Care
una marca Edenred

Move

Pay

Edenred harnesses a virtuous business model underpinned by the uniqueness of its B2B2C platform, combining a low user acquisition cost with
high levels of user adoption and retention. Operating exclusively in the working world and serving specific purposes, Edenred is able to screen
transactions and earmark funds for selected merchants, who appreciate the extra revenue that Edenred sends their way.

10
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A model for creating responsible,
sustainable and profitable value
The Group’s value creation model is a real-world reflection of the purpose Edenred defined in 2021: “Enrich
connections. For good.” By forming and enhancing tangible, sustainable bonds between stakeholders across
the board, Edenred’s technology solutions drive progress for ecosystem members, wider society and the
environment.
• 2021 figures

Robust, diverse resources
Our capital
Human

Business

Financial

Just under 10,000 men and women
driven by a purpose – “Enrich

• A vast network connecting
>50 million users and

• Sustainable and profitable
growth, with an EBITDA margin

connections. For good.” – and
strong values:
• Passion for customers
• Respect
• Imagination
• Simplicity
• Entrepreneurial spirit

2 million partner merchants
in 46 countries via roughly
900,000 corporate clients
• A large brand portfolio deployed
in 250 diversified programs

of >41%
• A highly cash-generative
business model focused on
underpenetrated growth
markets
• A sound financial position: net
debt/EBITDA ratio down at 1.2x

Environmental

Social

Tech
A digital platform with a ‘Tech for
Good’ ethos, providing payment
flow configuration, management,
traceability and security
• Almost 90% of business volume

Operations with a limited direct
impact on the environment, with a
commitment to limit consumption
of resources and reduce carbon
emissions

now digital
• 200 partnerships in 23 countries

• Energy: 1.6 MWh/employee
• Renewable electricity: 560 MWh

with delivery platforms
• 10-fold increase in mobile

• Greenhouse gas emissions
(scopes 1 & 2): 7,427 tCO2eq

• Actions guided by ethical
principles in the 46 countries
where the Group operates
• Specific-purpose payment
solutions, supporting the work
of public authorities

transactions in 3 years

A positioning in step
with major global shifts

A world where
formalizing the
economy drives
progress

A world
demanding fairer
distribution of
purchasing power

A world with a
growing need
for digital
payments

A world that is
more connected,
mobile and
contactless

A world where
ways of working
are evolving

A world
seeking more
responsible
behavior
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Our mission
Enhance employees’
well-being and
purchasing power

Be the everyday companion
for people at work

3 key
issues

Improve
companies’
attractiveness
and efficiency

Vitalize
the employment
market and the
local economy

A platform at the center
of a virtuous ecosystem

€30bn in business volume

Governments and
public authorities

Management and marketing

250 programs in
4 categories
of solutions

Reimbursement

~900 000 corporate clients

>2m partner
merchants

Provision of the solution

>50m users

Use of the service

Use of the service
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Positive impacts
for all stakeholders
More effective economic
stimulus measures

Community outreach

• €30 billion in revenue delivered to merchants
• Meal benefit solutions are the most effective digital
mechanism in terms of business contribution and costs
for restaurants in France (Source: Roland Berger study,
2020)

E

• “More than Ever” relief fund for vulnerable stakeholders:
83 initiatives supported in 25 countries
• Close to €3 million in direct, indirect and in-kind
donations as well as volunteer work

E

Edenred employee engagement
in an inclusive environment

Local job creation and protection
• >1.5 billion meals served
• 1 job created for every 23 meal voucher
users in France

• 1,519 days of volunteering and support
for 85 local initiatives
• 50% of employees are women
• 85% of employees on average attended at least one
training course in the last 5 years

A lower-carbon, more circular
economy

Sustainable and profitable
value creation

• Close to 45,000 metric tons of CO2 equivalent
emissions offset since 2012 (equal to >175 million km
traveled by car)
• 500,000 metric tons of emissions avoided in the
United States2
• 19% of solutions eco-designed

E

• Market capitalization up 2.5x since 2015
• Dividend of €0.901, up 20% versus 2020
• >€1.1 billion in funding tied to non-financial
performance targets

More responsible consumption
• 57% of Edenred users and partners made aware
about balanced nutrition and food waste
• Every euro spent using Ticket EcoCheque in Belgium
cuts CO2 emissions by 1 kg (Source: CO2logic)

users

companies

public authorities

merchants
shareholders

E

employees

society & environment

Contribution to 12 of the 17
UN Sustainable Development Goals
• main contribution via solutions

• other contributions (via CSR policy and knock-on effect of solutions)

1. The dividend will be submitted to shareholders for approval at Edenred’s Combined General Meeting on May 11, 2022.
2. Through the Commuter Benefits solution. Estimate based on 2019 data from the United States Department of Transportation and the United States Environmental Protection Agency.
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Value sharing
Analysis of Edenred’s stakeholder flows
The table below sets out Edenred’s financial flows by priority stakeholder category in 2021. It illustrates Edenred’s economic impact, both
directly on jobs and indirectly on its host country economies. Furthermore, as explained in Chapter 5 “Non-financial performance statement”,
Edenred’s operations add economic value to the local economy, as its solutions are used in local shops and restaurants.

Stakeholder

TYPE OF FLOW

Data
(in € millions)

CLIENTS

EMPLOYEES

TOTAL EMPLOYEE BENEFIT
REVENUE
EXPENSE

1,627

SUPPLIERS

SHAREHOLDERS

BANKS

STATES

INVESTORS

COMMUNITIES

OTHER
OPERATING
EXPENSES
EXCLUDING TAX

DIVIDENDS AND
PURCHASE/SALE OF
OWN SHARES
EXCLUDING TAX

NET
BORROWING
COST

TAXES

CAPITAL
EXPENDITURE

DONATIONS TO
NGOS*

(441)

(185)

(9)

(192)

(180)

(2.8) *

(475)

* This figure includes 1,519 workdays spent by Edenred employees on volunteer initiatives in 2021.

A strategic plan built around three drivers…
Edenred’s platform model, coupled with the shift to digitalized processes and pooled support services, gives rise to significant scale effects,
making it possible both to bring new solutions to market and to swiftly, extensively and cost-effectively roll out innovation and thereby
generate profitable growth.
Capitalizing on these features, Edenred has built its Next Frontier strategic plan around several drivers of profitable and sustainable growth:

Edenred continues to expand and strengthen its presence in existing businesses. By
continuing its pursuit of business excellence, the Group can share the beneﬁts of its client
base and further penetrate its markets. Edenred also plans to adopt a targeted acquisitions
strategy.

Edenred upholds its innovation-led approach to look ahead to new customer behavior. This
enables the Group to provide users with a new-generation mobile experience, develop
new services and integrate cutting-edge technology.

Edenred is pursuing its transformation by intensifying its corporate social responsibility (CSR)
initiatives, boosting the commitment of its teams and putting customers at the heart of its
business.

14
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... underpinned by strong commitments
Since its origins in 1962, Edenred’s mission has been to make the world of work a better world for all. This commitment has allowed the Group
to identify the central elements of its Corporate Social Responsibility (CSR) policy: to improve the lives of individuals, to preserve the planet,
and to create value responsibly.
The Group’s Sustainable Development policy, an integral part of its strategic plan, is based on the following three groups of commitments,
each with a dedicated action plan to ensure proper implementation:

Improve quality of life

Preserve the environment

Create value responsibly

One of Edenred’s objectives is to improve the quality of life of its stakeholders based
on three goals: be a leading employer by providing a favorable environment for
professional development and respecting diversity and human rights, promote
well-being through healthy and sustainable nutrition, and contribute to local
development by becoming personally involved and sharing the beneﬁts of growth
with local groups.

Edenred works to protect the environment by reducing its carbon footprint,
consumption of resources and waste, designing eco-services for mobility and food
waste and managing the impact of its solutions during their lifetime.

Edenred is committed to creating value by developing its activities and partnerships
ethically throughout its value chain, ensuring IT security and data protection and
meeting the expectations of its stakeholders while involving them in the digitalization
of its solutions.

Edenred, still supporting its ecosystem in 2021
At the center of a system shaped by economic, social and

delivered, this solution improved beneficiaries’ quality of life and

environmental megatrends, Edenred designs products to meet

facilitated their financial inclusion, while supporting local businesses.

essential needs in four areas: food, mobility, incentives and
Corporate Payment.

Similarly, Edenred extended its Benefit Express offering in Taiwan with
a “Covid-19” pack during the hard lockdown in the second quarter

In a year where Covid-19 continued to impact public health and

of 2021. This solution gave our clients’ remote-working employees

the economy, governments and businesses called on Edenred to set

access to a specially developed network of online merchants, so

up earmarked funds programs, which help provide targeted stimulus

they could safely order basic necessities.

to the economy. Thanks to its unique digital platform, the Group was
able to meet these requests by developing increasingly innovative
programs in ever shorter time frames.
This was the case with the Romanian government’s aid program for
low-income retirees, financed by the Fund for European Aid to the
Most Deprived. Edenred developed a fully paperless solution for the
program to benefit 150,000 senior citizens, averaging 83 years of
age. With an activation rate of over 80% and 7 million meals

In this way, the crisis has confirmed the validity of our programs and
our contribution to making the world of work a better place for
everyone, through access to healthier food, more environmentally
friendly products and greener mobility.
With the firm belief that growth is only meaningful if it is shared,
Edenred is also a responsible digital leader, sustainably committed
to employees, businesses, merchants and public authorities.
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Products to foster more responsible behavior
Edenred’s solutions create a virtuous circle that impacts its

smart mobility with a low impact on the environment. With specific

improving traceability. In addition to boosting revenue for partner

mobility solutions, Edenred optimizes employee commutes by

merchants, changing consumer spending habits, increasing users’

facilitating access to transportation alternatives to the car.

purchasing power and supporting social and financial inclusion,
these solutions are efficient tools for combating the development of
the informal economy and reviving consumption growth nationwide
in a specific sector.

Public authorities and institutions use Edenred’s services for the
management and distribution of social benefits, in order to enhance
the effectiveness of their policies in this area, in particular by
improving the traceability of the funds allocated to the programs.

Employee Benefits, especially programs related to food, Ticket
Restaurant and Ticket Alimentación, help fight nutrition issues and
improve employees’ eating habits. Employee Benefits programs
offering childcare services offset the lack of public daycare facilities,
and the different solutions providing access to sport and culture
make employees’ lives easier and improve their well-being. On top
of enhancing employee purchasing power, providing access to

Lastly, Edenred supports financial inclusion and brings stability to
precarious work by contributing to economic integration via basic
financial services for those who need it, or by guaranteeing income
stability and traceability for so-called precarious jobs, such as
childcare and in-home services.
In a world making the environment central to the economic

food security, and improving nutrition and health, these programs

recovery and seeking to revitalize local economies, Edenred is

also foster more responsible everyday behavior, especially to

better positioned than ever to help companies, merchants and

combat food waste.

public authorities transition into the world of tomorrow.

EASY ACCESS TO HEALTHIER
FOOD HABITS
Improve employees’ health
and well-being by securing
their food budget and reducing
ﬁnancial barriers to healthy diets

16

Edenred also develops employee travel solutions that encourage

ecosystem. Digital innovation takes things a step further by

ENCOURAGE ECO-FRIENDLY
CONSUMPTION
Reconcile eco-friendly
consumption and purchasing
power by distributing up to €250
to employees annually to
purchase “green” goods
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HELP TRANSITION TOWARD
SUSTAINABLE COMMUTING
Incentivize employees
to shift toward greener commuting
by switching from private
to public transportation
or ride sharing

HELP TRANSPORTATION
TO REDUCE ITS CO2 FOOTPRINT
Support ﬂeet managers
in reducing their carbon footprint
by enabling companies
to measure their GHG emissions
and offset them via certiﬁed
carbon credits and reforestation
projects

2021 financial and non-financial performance
Key financial figures over the past three years

1,626

1,465

1,627

668

580

670
524

Total revenue

EBITDA

2019

2020

475

556

FFO*

2021

* FFO: funds from operations before other income and expenses.
For more information, see Chapter 2 “Financial review” and Chapter 7 “Financial statements”.

Key non-financial figures over the past three years
PEOPLE
KEY INDICATORS

2021

2020

2019

Percentage of women in executive positions

34%

29%

24%

Percentage of Edenred employees, on average over the previous five years,
who attended at least one training course in the year

85%

83%

82%

1,519

748

1,470

2021

2020

2019

46%

46%

30%

25

17

15

19%

13%

14%

KEY INDICATORS

2021

2020

2019

Food users and merchants sensitized to sustainable food

57%

44%

35%

Number of days devoted to volunteering

PLANET
KEY INDICATORS

Reduction in GHG intensity (in tCO2eq/sqm)

(1)

Number of eco-services for sustainable mobility and to fight food waste
% of eco-designed solutions (in business volume)

PROGRESS

Employees who approved the Charter of Ethics
Subsidiaries compliant with data protection standards
ISO 9001 certification coverage (in number of employees)

97%

96%

96%

European
subsidiaries

European
subsidiaries

European
subsidiaries

46%

38%

41%

For more information, see Chapter 5 “Non-financial performance statement”.
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Performance-oriented governance
Edenred’s management team comprises the Chairman and Chief Executive Officer, the Board of Directors and the Executive Committee.

The Board of Directors
The Board of Directors determines the Company’s business activities and ensures their implementation in line with its corporate interest and
taking into consideration the social and environmental issues surrounding its activities.
Subject to powers that are expressly granted to the General Meetings and within the limit of the corporate purpose, it takes charge of any
question relating to the running of the Company and addresses by way of its decisions the matters that concern it.
The Board has 13 members, including Bertrand Dumazy, Chairman and Chief Executive Officer of Edenred, and Françoise Gri, Lead
Independent Director and Vice-Chairman of the Board of Directors, as well as two employee-representative directors.

Bertrand Dumazy

Chairman and Chief
Executive Officer, Edenred

Jean-Paul Bailly *

Honorary Chairman
of La Poste Group

Angeles Garcia-Poveda*
Chairman of the Board
of Directors of Legrand

Jean-Bernard Hamel
Employee Director

Sylvia Coutinho *

Head of Wealth Management Latam
& Country Head UBS Group Brazil

Maëlle Gavet *

Graziella Gavezotti

Chief Executive Officer
of Techstars

Employee Director

Jean-Romain Lhomme*

Monica Mondardini*

Director of Lake Partners Ltd

* Directors whose names are followed by an asterisk (*) are independent directors.
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Dominique D’Hinnin*

Chairman of the Board
of Directors of Eutelsat
Communications SA
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Director of CIR Spa

Gabriele Galateri
di Genola *

Chairman of Assicurazioni
Generali SPA

Françoise Gri *

Lead independent director
and Vice-Chairmann
of the Board of Directors

Philippe Vallée*

Vice-President, Digital Identity
and Security at Thales

Executive Committee
Edenred’s Executive Committee is responsible for implementing strategy, defining organizational structure and operating processes, and
selecting management teams.
Comprising ten members, the Executive Committee brings together operational representatives from the Group’s main business lines, as well
as functional managers who provide operational expertise.

Bertrand Dumazy

Chairman and Chief
Executive Officer of Edenred

Jacques Adoue

Executive Vice President,
Human Resources and Corporate
Social Responsibility

Arnaud Erulin

Chief Operating Officer,
Employee Benefits Solutions

Éric Sauvage

Executive Vice President,
Marketing & Strategy

Emmanuelle Châtelain

Gilles Coccoli

Vice President,
Communications

Chief Operating Officer, Payment
Solutions & New Markets

Jean-Urbain Hubau

Philippe Relland-Bernard

Chief Operating Officer,
Fleet & Mobility Solutions

Executive Vice President,
Legal and Regulatory Affairs

Julien Tanguy

Executive Vice President,
Finance

Dave Ubachs

Executive Vice President,
Global Technology

For more on Edenred’s governance, see Chapter 6 “Board of Directors’ report on corporate governance”.
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Ownership structure and capital allocation policy
Ownership structure at December 31, 2021:

Treasury shares
Individual shareholders

0.4%

5.1%

94.5%

Institutional investors

The free float represents 99.6% of outstanding shares.
For more information, see Chapter 3 “Information on capital and shareholders”.

Capital allocation policy
As part of its commitment to maintaining its position as a leading

acquisitions will provide the Group with an additional source of

digital innovator and thereby ensuring sustainable and profitable

value creation.

growth, Edenred plans to earmark between 6% and 7% of its total
revenue each year for investments in the period 2019-2022, focusing
mainly on the ongoing development of its technology assets.

The Group recommends a dividend of €0.90 per share in respect of
the 2021 financial year. Consistent with the Group’s growth profile,
performance and solid financial position, the dividend is up 20%

At the same time, Edenred intends to seize external growth

from last year. The dividend will be submitted to shareholders for

opportunities in line with the strategic ambitions of the Next Frontier

approval at Edenred’s Combined General Meeting on May 11,

plan,

2022. Payment of the dividend will be made solely in cash.

subject

to

meeting

stringent

financial

criteria.

These

Dividends in the past three years
2021

2020

2019

Last closing price

40.57

46.41

46.10

Dividend (in €)

0.90 *

0.75

0.70

Gross dividend yield at December 31

2.22%

1.62%

1.52%

* To be proposed at the General Meeting of May 11, 2022.
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